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Brands and brand management have become a central feature of the modern economy and a staple of business theory
and business practice. Contrary to the law's conception of trademarks, brands are used to indicate far more than source
and/or quality. This volume begins the process of broadening the legal understanding of brands by explaining what
brands are and how they function, how trademark and antitrust/competition law have misunderstood brands, and the
implications of continuing to ignore the role brands play in business competition. Thisis the first book to engage with
the topic from an interdisciplinary perspective, hence it will be a must-have for al those interested in the phenomenon
of brands and how their function is recognized by the legal system. The book integrates both a competition and an
intellectual property law dimension and explores the regulatory environment and case law in both Europe and the
United States.
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