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William Klein, J. Ramseyer, Stephen Bainbridge : Business Associations, Cases and Materials on Agency,
Partnerships, and Cor porations (University Casebook Series) before purchasing it in order to gage whether or not
it would be worth my time, and all praised Business Associations, Cases and Materials on Agency, Partnerships, and
Corporations (University Casebook Series):

0 of 0 people found the following review helpful. This book | ordered was really good. It was like a new copy but |
...By CustomerThis book | ordered was really good. It was like anew copy but | just paid $26 as opposed to $200 plus


http://f3db.com/pub/links.php?id=1609303490

for anew one! | bought other stuffstoo and so far it's been a good experience.O of O people found the following review
helpful. Five StarsBy ShandyGreat, thanks! 0 of 0 people found the following review helpful. Most Popular Business
Associations CasebookBy MariaPretty good casebook and probably the most popular for introductory business
associations and corporate law classes. It is so popular, in fact, good luck finding a copy in September! A number of
students in my class could not get one before class started.

The ninth edition of this concise, up-to-date casebook preserves the tradition of providing a comprehensive overview
of agency, partnership, and corporation law. It continues to emphasize six basic editorial principles:Be lean but not
mean; cases edited ruthlessly to produce a concise resultFacts matter and are included in al their potential
ambiguityTake a planner's perspective through extensive use of transactionally oriented problemslt's a casebook, not a
treatise; no long, stultifying textual passages Try to find cases that are fun to teach; great facts or a clever analysis have
first priority in case selectionProvide a teachers manual that goes into depth, with analysis of every case offering the
disparate views of each author



